
Event Excellence
How to Boost Your Business Success through 
Strategic Event Planning



Many newcomers to network 
marketing often have the 
following thought process:

"I purchase products, share them with my friends, 
introduce them to the income opportunity, recruit new 
people, and eventually build a source of passive"

However, this person attempts to connect with others but encounters 
difficulties. They hold a few meetings with only a few friends, face 
rejection, become disheartened with the business, and ultimately 
decide to leave.



Consequently, many people 
struggle to grow their businesses 
and expand their teams.

Unfortunately, this scenario is quite common 
when Distributors fail to make use of events.  

While Distributors can conduct face-to-face 
meetings effectively, these meetings may not fully 
convey the breadth of our business.



Therefore, it's essential to keep in mind that the 
primary tool in network marketing for building a 
substantial organization is inviting people to various 
company events. The more of your team members 
who attend these events, the faster your team will 
grow.   

Therefore, strive to bring new people to each event 
you attend.

Now, let's discuss what 
these events actually entail.



You've likely already hosted initial meetings and 
had the chance to engage with a significant 
number of people.

However, what did these people observe during these 
meetings? Did they see the potential in you, your mentor, or 
the business itself? To some, it might have seemed like a 
small operation. Perhaps your potential partners haven't yet 
grasped the full scope and potential of the business, and 
they may be approaching the information with skepticism.

In such cases, it's crucial to provide them with  
a broader perspective and demonstrate the 
substantial opportunities within the business.

This can be achieved through various means, including 
events and presentations that showcase the business's 
scale and potential for success.



When somebody attends a presentation or  
a master class at a city event, what do they see?



They see a sizable gathering of people,  
well-dressed and smiling. They witness  
a professionally conducted presentation 
displayed on a big screen, and they attentively 
listen to the speaker. As a result, the person 
starts to comprehend that this is a substantial 
and reputable business endeavor.

This visual and experiential aspect works remarkably well in 
conveying the seriousness and potential of the business, 
often igniting a desire to learn more.



Regional events serve as 
gatherings that unite people

from various cities, typically spanning a two-day duration. 
A notable instance is the "Wave" series of events, hosted 
in various cities and countries. These events radiate 
positive energy and inspiration to Coral Club members, 
fostering a sense of unity and motivation.



National and international company 
events play a significant role in the 
Coral Club's event calendar.

Typically, international events such as the Forum 
are organized directly by the company. These 
events offer attendees the opportunity to gain  
a comprehensive understanding of Coral Club's 
vast scope and potential.

Participants can listen to insights from accomplished top 
leaders and witness the heights they can attain within 
Coral Club.



It's essential to emphasize 
that people may not fully 
comprehend

their potential and the scope of Coral Club if they 
exclusively attend local events. To realize their 
capabilities and grasp the broader opportunities, 
they should participate in larger-scale events.



When people witness the grandeur of such a 
significant event, it dawns on them that network 
marketing is a genuinely substantial business, 
uniting a vast community of people and providing 
substantial income opportunities.  

This impression lingers in their minds, and they 
are likely to share it with potential partners. 
According to numerous top leaders, genuine 
success in Coral Club starts when you introduce  
a minimum of 10 people to an event!



01
Tell them what will happen 
at the event

02
Tell them the benefits of 
the event

How to invite a newcomer 
to an event?
It is important to do 2 things:



Newcomers often respond  
to your invitation with 
statements like

"I haven't earned anything with this company yet. I'll work  
a bit, make some money, and then I'll consider attending 
events when you invite me."



In such situations, you 
can reply by saying,

It's great that you're focused on earning money, and I fully 

support your plans! However, I want to emphasize that 

these events are not just expenses but investments in 

your future success. Think of them as a form of higher 

education. While they may require some time and money 

upfront, they significantly enhance your potential for 

greater earnings in the long run.

“



I can guarantee that attending this event will mark a 

significant turning point in your Coral Club business. It will 

create a clear distinction between 'before' and 'after.' During 

the event, you'll have the opportunity to learn from the best 

in the industry, acquire new skills, and expand your network 

substantially. These experiences will empower you to 

greatly enhance your efficiency within Coral Club.

“



During the event, you'll have the chance to hear success 

stories from our directors, which can be incredibly inspiring 

and motivating. Moreover, you'll get to connect with other 

Club Members, potentially making friends and associates 

from around the world who share common goals. Just 

imagine, after two days, you'll have a network of like-minded 

people. Attending these events truly changed my life.

“



Your task

01
Explore additional materials on the 
CBA website.


02
Attend the upcoming event and 
encourage your partners to join you!

03
Keep progressing on your journey 
towards your goals with Coral Club!


